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Spanish Total Ad market

Source: Infoadex 9M14 & Internal estimates

Total Ad market

≈29%

≈41%≈21%

≈9%

Ad market in 2014: A year of recovery

≈10%

≈5%

≈5%

≈3%

2014e Gross Ad market 
Share & yoy growth
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Key issues: Ad market recovery & regulation

Spanish TV industry

Ad market Regulation

2014-2015  key issues
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Positive outlook for household consumption & GDP

-0.5%

-1.3%

2.2% 2.8%

-1.9%

-0.5%

1.0%

3.0%

2012 2013 2014e 2015e

Consumption

GDP

Consensus

Source: Funcas (december 14). In nominal terms

Household Consumption & GDP 
Yoy growth

Spanish TV industry: Key drivers
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Recovery seems sustainable but
the size of the market is still low in historical levels

Gross TV Ad market 
In € mill

Source: Infoadex. 2014e & 2015e: Consensus of analysts 

≈1,800

≈2,300

≈3,500 

1,700 

≈1,850 
≈2,000 

1998 2000 2002 2004 2006 2008 2010 2012 2014e

Spanish TV industry: Ad market evolution

Average 98-15e
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Spanish TV industry: Legal issues on DTT channels

Net TV

Commercial FTA TV landscape

Veo TV

Closure of 9 DTT channels in 2014 and 
uncertain outlook for other 8 DTT channels

* Channel leased to Gol T until Dec 2015

*
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New technical plan

Technical plan may increase current capacity in 
up to 5 new channels
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Available capacity subject to a possible tender process (up to 5 channels)

Commercial Broadcasters Non Comm. Broadcasters

Spanish TV industry: Digital Dividend
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Clear strategic approach

Consolidating radio offer

Cutting edge technology

Reinforcing current TV model

Atresmedia’s strategy

Seeking out new initiatives
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Atresmedia Television: Positioning & Strategy

Unique TV offer
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Consolidating as #2 player in Spain

Atresmedia Radio: Positioning & Strategy

# 2 talk radio
2.6 mill listeners

# 3 music radio
2.1 mill listeners

#2 radio player in Spain

5.0 million listeners

20% market share

Source: EGM  2014 yearly average
Market Share: Infoadex 9M14 & internal estimates

New music radio

250k listeners
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Exploring any possible source of audience & revenues

Atresmedia Digital: Positioning & Strategy
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Developing new non ad-based media initiatives

Atresmedia Diversification: Positioning & Strategy
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Clear operational and financial goals

EBITDA Margin >25%

All time 
average

2,100

EBITDA Margin >25%

2013

404

All time 
average

460

TV & Radio margins

Atresmedia: Medium-term goals

2013

1,703

10%

5%

Other revenues than
TV & Radio advertising
as % of Total Revenues

Total Net Debt Target 

€100 mill

€150 mill

130 mill
last 10y avg

Total 
Net 
Debt

Dividend policy

Payout ratio

≥80%

Financial goals

1 32

€ mill



14Roadshow back up_Mar 2013 14Spain Investors Days_Jan 2014

ATRESMEDIA

Presentation to investors

Spain Investors Days
Exane BNP Paribas

Jan 2015

www.atresmediacorporacion.com


