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Total Ad market: 2020 down in all media

Gross Ad market
Yoy growth
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TV: Clear leadership

Spanish Ad spending by medium

<—— New methodology
Share (including Social Networks & others)
41%
40%
37%
34%
PRESS
L_E
\ 13%
o,
9% 9% @
80/0 79 % E
(o]
1%

2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019

Source: Infoadex
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Advertising market in Spain

Total & TV market % on GDP is flattening out

N h |
Total & TV ad intensity (vs GDP) <«— New methodology

Total Ad market
0.72% 0.74%

2002-19 avg=0.57%
(All-time average= 0.71%)

TV Ad market

0
0.29% 0.32%

e 0.23%
2002-19 avg= 0.23% 0.16% 0.16%

(All-time average= 0.28%)

2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019

Source: Infoadex and Bank of Spain

Presentation to investors_June 20 5 ;



Advertising market in Spain

Spanish TV: Best cost-coverage mix

Cost-coverage by medium
In €/1,000 impacts & % penetration

85%

57%

Coverage

Display Video Premium
Video

CPT

&
O,
L

Source: Internal estimates & EGM. 2019 data

Presentation to investors_June 20 6



Spanish TV industry: Main drivers

Positive outlook for household consumption & GDP

Forecast

Household Consumption & GDP

o,
Yoy growth 8.0%

—i-Consumption

4.2%
—A—GDP 3.7% 3.6% g

3.69

3.3%

4.2%
2.6%3.0% 3.6%

2.

-1.9% -2.1%

-10.1%

2012 2013 2014 2015 2016 2017 2018 2019 2020e 2021e

Source: Funcas (Apr-20). In current prices
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Spanish TV industry: Ad market

Current TV Ad market is still far from average and peak levels

Gross TV Ad market
In € mill

IIII0% yoy ==@==Gross TV Ad market g

Average: 2,344
2,122 2,143 2,127

2,011 2,005

815 1,890

1,703

-23%
2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019

Source: Infoadex
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TV Advertising market

Negative Q1 20 affected by the impact of the Covid-19 crisis

Gross Total TV Ad market by quarter (yoy growth%)

22%
12% Lo
8%
6%
0,
3% 3% 39 [*% 3%
1% 1% 2% 1%
-10,
: . 2% 1%
-3% -4% -5%
9% -8%

-12%
FY14=+11% FY15=+6% FY16=+6% FY17=+1% FY18=-1% FY19=-6% 1Q20

Q114 Q214 Q314 Q414 Q115 Q215 Q315 Q415 Q116 Q216 Q316 Q416 Q117 Q217 Q317 Q417 Q118 Q218 Q318 Q418 Q119 Q219 Q319 Q419 Q120

Source: Infoadex
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Spanish TV industry: Ad market

2019: Only Telcos in positive

Ad spending by sectors
% 2019 yoy

14%

-49, o o _50
9% 7% 7% 2% 10%  -9%
Beauty & Food Autos Telcos Retail Finance Health  Beverages Others
Hygiene
(Energy, Cleaning, Home,
Sports & leisure...)
12% 11% 14% 10% 8% 8% 5% 6% 27% Weight

Source: Internal Estimates
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TV Advertising market by category: Quarterly evolution

2019: Only Telecom increased its ad spending in all quarters

Quarterly evolution by category

38%

-33%

Beauty Food Autos Telecom Retail Finance Health Beverages Others

V\é%if 3 ©o12% 11% 14% 10% 8% 8% 5% 6% 27%

Source: Internal estimates
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Spanish TV industry: Ad market

1Q20: All the sectors in negative due to the Covid effect

Ad spending by sectors
% 1Q20 yoy

-9%
-13%
-20%
) -35%
Beauty & Food Autos Telcos Retail Finance Health  Beverages Others
Hygiene
(Energy, Cleaning, Home,
Sports & leisure...)
11% 12% 16% 10% 7% 9% 6% 5% 25% Weight

Source: Internal Estimates
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Advertising market in Spain

Stable market shares by player

Market share evolution by player

Ad Share
Pay TVs 3% 3% 4% 4% 4% % 9 5%
Other FTAs 4% 4% 4% 5% 60/2 ZO/Z ZO;: 6°/Z

Forta

ATRESMEDIA ’
MEDIASET
espana.
eascecee

2013 2014 2015 2016 2017 2018 2019 1Q20

Source: Infoadex; 1Q20: Internal estimates
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Atresmedia has a key position in
a wide commercial FTA TV offer

Commercial FTA TV landscape (1Q20)

Channels Mkt share Audience Power ratio
ATRESMEDIA ’ ’.‘ 6 novaMeEGA E]E]B 42.2% 26.2% 1.6x
Antena3 laSexta
MEDFAéET 3H
espaiia, 6 o e @ @ﬁ' 43.0% 28.2% 1.5x
Net TV % B 2.6%
Veo TV = 2.5%
13TV m 2.2%
— 5.7% 0.6x
Secuoya 0.4%
Real 0
Madrid TV ey 0-3%
Kiss TV e 0.9%

Source: Kantar Media, Infoadex & Internal estimates
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TV in Spain is clearly based on Free-to-Air TV

FTIATV

State/Region-owned

ATRESMEDIA ; N E T @
MEDIASET
espana. VE®

'

rtve

A

movistar

[

7

orange”

NETFLIX

amazoen

=" primevideo

Realmadrid TV
Kisstv ...and others ...and others
Market Share 85.2% 5.7% 4.0% 5.1% 0%
Audience Share 54.4% 8.9% 24.2% 8.2% n.a.
Power ratio 1.6x 0.6x 0.5x* 0.6x n.a

Source: Kantar Media. Infoadex (1Q20)
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FTA TV leads by far over Pay TV

FTA TV vs Pay TV in Spain
2019

Penetration 2019 Audience 2019
(% of households) (%)
100%

Source: Kantar Media, Infoadex & CNMC
*Penetration data as of 4Q19
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Pay TV in Spain is steadily growing

Pay TV sector in Spain

0
37.3% 38.8%

26.8% 26.7%
24.5%

6.2% 6.8% 7.0% 7.8% 7.6% 8.0%

7.0%  6.8% 6.2%
3 8% 4.4% 5.0% 2:2%

5.6%

2.6% 2.7%  34% - eop 3.1% 3.6%

2010 2011 2012 2013 2014 2015 2016 2017 2018 2019

Source: Kantar Media, Infoadex & CNMC

Presentation to investors_June 20 17

Pay TV penetration
(by CNMC)

Audience
% Total Individuals 4+

Ad market share
% Total TV ad market
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Spanish TV industry : Pay TV

Telefonica via IPTV leads the Pay TV sector

Pay TV sector in Q4 19
% Total connections (7.2 mill)

Others, Satellite, O8t h9e°;: '
9.0% 7.7%

Orange,
Cab|e, 9.4%
18.0%

Vodafone,
19.0%

~ Telefonica,

IPTV, 56.7%

65.3%

Source: CNMC
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Spanish TV industry : OTT TV

OTT penetration is still low

TV on demand
2020

of which:

of which:
o
19.5 mill households
15.7 mill
households ~7.2 mill
mtern:td households
connecte consume
oTT
|
NETFLIX Vide OTHERS
3.6 mill 2.1 mill 1.5 mill

Source: Households
Morgan Stanley Media Report May 2020
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TV viewing

Linear TV viewing remains very strong

Average daily TV viewing ﬁ‘vsorage audiovisual daily viewing
In hours

4h06’ 4h04’

3haz’ Sh>5 >hee 3hsor4n00 3ns3" A00" 354 3h42’
e | — - =
2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019
. . Hlinear TV Time shift
DOlinear @No Linear M Guests =TV in Internet = Youtube
= SVoD = Other Video Online

Source: Kantar Media. Non linear TV viewing includes +7 days viewing through Source: Linear TV and Time Shift: Kantar; Internet TV: Comescore
TV set (TV viewing on desktops, tablet or mobile devices not included)

Video Metrix; Youtube: Comscores VideoMetrix; SVoD: Comscore
Video Metrix

*Data of the month
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Atresmedia’s business information
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Atresmedia’s history

Grupo & Planeta

A successful corporate history

'.‘ Change in © DEAGOSTINI
Antena 3 Antena 3 - . :
shareholding, Grupo Planeta de Silvio Gonzalez Atresmedia
with Agostini becomes becomes CEO of consolidates as one
Arztne:v: 3 Telefonica the main Antena 3 of Ieadmg med_la
Atresmedia) acquiring shareholder of PLaVeTS_ in Spain
officially starts Grupo Zeta’s Antena 3. The WItR:(;:;c(IJVISﬁISirI]n i
its trial TV majority Company goes Cinema and Otf]’ r
broadcasts stake public =

1990 1992 1997

2003 2005 2012 2019

Change in Antena 3
shareholding, with
Grupo Zeta acquiring
a majority stake

Antena 3 acquires
Onda Cero and starts
its radio operations.

Merger with La
Sexta. Antena 3
changes its name

to Atresmedia

With the
implementation of TDT
in Spain, Antena 3
launches two new

di t
=
neox nova 6

laSexta
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Atresmedia: A solid and clear group structure

AUDIOVISUAL RADIO .
Advertising
% 3 | driven
ATRESMEDIA ATRESMEDIA ATRESMEDIA !
TELEVISION 1 DIGITAL] RADIO S :
,.‘ Eg |
Antena3 CERoO :
ATRES [k 4 o 1 o] 1
player 2> |
laSexta 1 |EURDPAFM ! ATRESMEDIA
! [PUBLICIDAD]
nova [ smartclip i |
! M s
ATRESERIES i
CONTENT OTHERS !
ATRESMEDIA i Non'advertiSing
Eil'I.]I.I‘] ATRESMEDIA ’ : driven
|
ATRESMEDIA :
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Atresmedia grabs 18% of the Total Ad Market in Spain

ATRESMEDIA Gross advertising revenues 2019
: =€ 1bn

0,
8% @ 17% 2nd national player
12% =15%

~38% Search

€ 5.95bn

gt

(24

O,

LS
i

)
0z

Others

““““““ o | =16% € 5.95bn =47%
~62% Display, Video & —— 3%
Social Networks

41% International player
=22%
Total Ad market +
2019
% > 5 mill spectators/year

: > 58 mill international households

Source: Infoadex & internal estimates Source: Infoadex & internal estimates
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Atresmedia: Market positioning

TV & Radio as main source of revenues

Revenues by division Revenues by origin

Others Non ad revenues

Digital NAR \

Radio NAR —_ P019

Net Ad revenues
Revenues

Net
Revenues

TV NAR

€1,039m

Source: Infoadex & internal estimates
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Mid single digit growth in Rev while low single digit in OPEX

In € euros

CAGR 2013-2019

1,052 1,042 1,039 +4%
970 1,021

330 883
REVENUE @ 202 202 187 184

EBITDA

855 +2%
805 819 850 855
OPEX 750 756

2013 2014 2015 2016 2017 2018 2019
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Programming costs, the bulk of Atresmedia’s OPEX

OPEX breakdown

€855mill

Total
OPEX

2019

Presentation to investors_June 20

RADIO

AUDIOVISUAL

92%

Variable
costs

21%

Personnel &
Overheads

TV
Programming

27

30%

NA



2/3 of programming is in-house production

Programming hours by format
(weighted average based on channels’

audience)
In %
3rd party
content
1/3
In-house
production 2/3

Total TV
Programming

News & Current
affairs

Entertainment

Scripted

Presentation to investors_June 20

35%

50%

15%

28

Films &
Series

UNIVERSAL

QD

noticias

LAGASA3PAPEL
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Atresmedia Television: Competitive performance

Atresmedia Television: A successful story

42.6% 42.1%
0,
41.5% 42.0%

41.4%

40.5% 40.7%

1.6x

1.7x

Ad market share $.8%

. 27.7%  97.a%
. ; ) . 26.8% 26.6%

26.8% 26.2%

Audience share

20.8%21:3%

19.6%

17.8%

17'00/016.60/0 17.1%

15.8%

2004

2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019

Source: Infoadex + Kantar Media.
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Atresmedia Television: Positioning

Wide and inclusive TV offer

ATRESMEDIA 3 26 ] 20/0 55-64 A
A3S S, '
v, (1
oy, G
Neox - 2.4%
- : I
7.0% E!HB
“S" ATRESERIES
f.\ 11.7%
4-12

2019

Male Female
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Balanced and varied programming grid

A

A3/

Antena3 laSexta n ovo m ATRESER'ES
M News News Kids Soap Sport Scripted
Current affaires Current affaires Sitcoms operas magazine (rep)
8h - Cooking US series US series US series
14h | | Game show Current affaires Factuals
S | Entertainment Investigation Kids Factuals Factuals Factuals
S | (re-run) (rep)
M News News Sitcoms Soap Factual US series
$ Scripted fictions Entertainment US series operas Scripted
14h - Game shows Current affairs UsS films (rep)
21h F
2 News News = Factuals Entertain. =
US Films US Films / Series +Entertain. || US series (rep)
M| News News Sitcoms US Films Factual US series
Entertaiment Entertainment US series US Films
Scripted Investigation
21h - Sports UsS films
24h | | US Films -
S News Entertain. =
. News Debates/ (rep) US series Factual +Scripted
US Films Investigation US series (rep) (rep)
Audience
shares 11.7% 7.0% 2.4% 2.2% 1.5% 1.4%
2019
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Atresmedia Television: TV audiences by core channel

Total Individuals

24h

145 14.8
135 14.4

5

13.4 13.6 135
A

11.7
@
12.8 12.3 12.2

Antena 3: Stable audience ratings

24h

13.814.1 13
4

14.8
14.1 14.6 '.‘

Antena3

Commercial Target

.5

14.2 14.2
13.4

11.4

10.2 1041 10.4 10.5 =
9.4 o ,\._‘/'\o—*\/o

o 10.0 9.8

2013 2014 2015 2016 2017 2018 2019 YTD20

82 79 8.
7.8

Source: Kantar Media. Total Individuals (4y+) Source: Kantar Media

2012-2015: Commercial Target (16-54 y)
As of 2016: Commercial Target (25-59 y)
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Atresmedia Television: TV audiences by second channel

La Sexta: High Commercial Target

Total Individuals Commercial Target
24h 24h
8.2 8.4

g
=
o

o

o
!

°.

2013 2014 2015 2016 2017 2018 2019 YTD20

2013 2014 2015 2016 2017 2018 2019 YTD20

Source: Kantar Media. Total Individuals (4y+) Source: Kantar Media )
e 2012-2015: Commercial Target (16-54 y)

As of 2016: Commercial Target (25-59 y)
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Atresmedia TV: Reducing the gap with its main competitor

Total Individuals Commercial Target
24h 24h
33.3 33.6
1.4 31.0
oo 307310 5o o] 30.0 30.5 30.4
Jhcouser ' __28.7 28.8 28.9 28.5 _— '

; ------- 31.0 30 O
ATRESMEDIA 28.8 27.7 R % 292 297 28.5 28.4 27.7 27.5
e 7 26.8 27.1 26.6 26.8 26.2 761 '

tve *r————o—0——o—

tv
16.7 16.7 16.7 16.8 16.6 16.5 15.5 15.6 e

13.8 13.6 13.4 144 136 132 1,5 13.6

2013 2014 2015 2016 2017 2018 2019 YTD20 2013 2014 2015 2016 2017 2018 2019 YTD20

Source: Kantar Media
2012-2015: Commercial Target (16-54 y)
As of 2016: Commercial Target (25-59 y)

Source: Kantar Media. Total Individuals (4y+)
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2/3 of the programming costs are internally produced

In-house vs external programming costs
In broadcasting hours

A

Antena3 laSexta Weighted average
3rd (based on audience per channel)
In- parties
house 21%
79% ATREEVION <
3rd
In-

parties,
41%

house,

59%
nova :>

vega [EH

ATRESERIES

house
22% \L
Top 50 most watched programmes
3rd at Atresmedia are in-house
parties
78%
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Atresplayer, our digital flagship

ATRES
} Atresmedia’s OTT player §> [

} WEBSs, Verticals & MCNs

} y) smartclip Latam )
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laSexta
Notlclas m

o I

ATRESTUBE

Largest national online media agency
Footprint in Latam countries

NA



One of the largest Spanish players in the digital market

ATRESMEDIA

A 4 -

ATRESMEDIA SITES > smar‘[c'ip

L . Latam
Most visited sites H#H7th
Ranking o
(Comscore) : SalesQi120
Monthly Unique >29 mill : I 33%I I 28% I
users - Non Vide Programma
(March 20
Comscore) \

3.3 mil

Videoplayer users
67%

(March 20)
ATRES Video*
player 7.8 mill 3

Registrations

(March 20)
By Format By Type
ATRESplayer 235K * Incl Rich media of sale
PREMIUM Subscribers
(March 20)

A
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CoSTU

A solid strategy in content by leveraging our in-house
production expertise and know-how

3 PINEEeRY
Fecas
5

&8

ATRESMEDIA

wst®
e
o
o
o

.

rUD|

.
.
.
.
.

TOTAL CONTENT
EXPLOTATION

‘e
L%
.
LI
ay
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> 6 B

ntena3 laSexta ATRESERIES

SALE

Direct sales to
Broadcasters

IN-HOUSE CONTENT
EXPLOTATION

OnI}"ne

ATRES
player

-

&
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Up to 58 mill subscribers in our international channels

AtresCine

ATRESMEDIA 6%
INTERNACIONAL

HolaTV AtreSeries
38% 22%
Subscribers
In millions 4 _ y
' . A3
Internacional
. 34%
: A - ( ‘ ATRESERIES |
o IS o A]30c 1 W]ER
. o iHOLA! |y Latam
NNNNNNNNNNNNN INTERNACIONAL : 64%
1996 2004 2013 2018 2019
> 30 countries
> 240 Pay TV operators
Presentation to investors_June 20 39
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Atresmedia Studios, a new brand division for 3 parties
content production

ATRESMEDIA

[STUDIO

COMMISIONING
igi Multiplatform: OTT,
?;Egdgals DUAL CONTENT Broadcaster, International
Margins: ~10% PRODUCTION ?g'_ei,---
Potential clients: APPROACH : Yes

Movistar +, Netflix, Margins: ~10-15%.
Amazon, HBO, Apple,... Potential markets:
Europe Latam RoW

Format: 16 X 50° Format: 8 X 50°

Producted by: Atresmedia Studios & Producted by: Atresmedia Studios
Vancouver Media Co-production

Client: Movistar+ Client: Amazon Prime Video
Premiere: Q1 2019 Premiere: Nov 2018
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44% of total revenues generated by Spanish films in 2019

Atresmedia Cinema in 2019

5 \ > Highest
.. "Z." grossing
’ spanish

- movie in

~<® S the year

PRGN | ! v

E ““\‘\HIN AZA )e ’
QUIEN
A HIERRO
MATA

30 DE AGOSTO EN CINES

L OESTING DL IMPERIO ESTA EN SUS MANOS

KLAUS: Oscar
nomination for
Best Animated
film

mol cn uzlum o
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Media for Equity

Media for Equity: Exploring new business models

€2 wallapop

Exit in 2016

Bucmi

Promaociones
Farma.com
Exit in 2018
P/\tf\,\
SEONS fever

(Dsasumalicos.

Exit in 2018 Glovo
W Partial exit in 2018

Eramresesy) ’ Media for Equity
I
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Atresmedia Radio: Positioning & Strategy

Atresmedia Radio: 17% market share

I
#3 radio player in Spain
ATRESM.SE,',@ 3.3 million listeners
| 17% market share
ONDA _ '“
FCE RO - = Melodia‘rr
# 3 talk radio # 3 music radio New music radio
1.9 mill listeners 1.3 mill listeners 171K listeners

Source: EGM Q1 20 yearly average
Market Share: Infoadex & internal estimates
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Sound recovery during last 5 years but still far behind from
average and peak levels

Gross Radio Ad market
In € mill

IIII0% yoy =@=—Gross Radio Ad market

678

642

508 Average: 520
481

454 458 4bb

2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019

Source: Infoadex
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Atresmedia Radio: Audiences

Atresmedia Radio: 3.3 million listeners

Thousand of listeners

3,664
r

4,119 4,153 4,106 4,091
‘“ES"EA"J.Q’ ’ 3212 3,947 3,875

1,948 1,887

D 1,947
a» 1,902 7711912 1922 ggg 1,961 1975 1909 1,908 1,926
1,871 1,287
1,805 _ . 1651
! 1,522 141
410 1310 oo

1,920 1,910
234 197 171

(1, [EUROPAFM JEREEER
M 274 286 284 598 309 573 249 233 250
2nd 16 3rd 16 1st 17 2nd 17 3rd 17 1st 18 2nd 18 3rd 18 1st 19 2nd 19 3rd 19 1st 20

Melodiafm

Source: EGM Surveys Monday to Friday (.000) (Moving average).

45
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Atresmedia’s business guidelines
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Our main business guidelines

Three main business guidelines

DIVERSIFICATION

o ’ .
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Expanding our core business by leveraging Atresmedia’s
unique position on the spanish market

Focus on

New digital transformation

TV commercial policy
+ Flexibility

+ Better consumer experience
+ Higher brand awareness

Reach
(A3M + Smartclip)

/\

Distribution
Data

Atresplayer
Atresdata Addressable TV

TV
Leveraging Atresmedia’s / \

unique reach Display Radio
The highest and most varied of \
the market Online
video
Presentation to investors_June 20 48
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Our main business guidelines

Maximizing Atresmedia’s content production and
distribution in all possible ways

LEADING BRANDS

SERIESATRESMEDIA

HYPERDISTRIBUTION

ATRES
s>

IP RIGHTS RETENTION

FREEMIUM MODEL

AVOD + SVOD

+ ATRESMEDIA STUDIOS

ATRESMEDIA

[STUD

os]

Presentation to investors_June 20 49



Exploring and developing nhumerous activities to build a
more global and diversified communication group

STRATEGIC ALLIANCES INTERNATIONAL CHANNELS

szt SLp <> DIVERSIFICATION iHOLA! LA
g <« ® g
ATRESERIES GOBO ﬂ[ﬂﬂmﬂ

CONTENT SALES

MEDIA X EQUITY

fintonic f@VEF Glovo

ATRESMEDIA STUDIOS

ATRESMEDIA

[STUDIOS]
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Our main business guidelines

Confirming our financial targets

Total Net Debt Target Dividend policy
€ 250 mill
€ 200 mill
€ 193 mil (2019) [PAYOUT RATIO
Dividend Payout
(€/share)
2014 0.20 96%
Operating Cash Flow 2015 0.36 82%
2016 0.45+0.47* 82%*
(0)
> 90% EBITDA 2017 0.52 83%
2018 0.45 81%
2019 0.45 86%

* Special dividend. Not included in the payout
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No significant changes in the ownership
structure over the last years

Planeta-De Agostini: 41.7%

RTL: 18.7%
ATRESMEDIA :
20 1 9 Treasury stock: 0.3%
Free-float: 39.4%
@ 9 Board of Directors
Mr. Silvio 2
Gonzalez Mr. Mr. José Mr. Marco
CEO Javier \ Creuheras Drago
Executive Bardaji / Chairman: Member
Executive ) Executive and Proprietary
Executives PASA proprietary
2 (Planeta
deAgostini)
4)
Mr. Maurizio Mr. Carlos
Casals Fernandez
Member Member
Ms. Ménica Ribé Ms. Aurora Cata Independents Proprietary Proprietary
Member Member

(4)

L @

Mr. ElImar Heggen Mr Nicolas

Ms. Maria Entrecanales Ms. Patricia Estany

atri - Member de Tabernaust
Member Coordinating Director Proprietary Member
Proprietary
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Back up: Financial Results
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2019 Results in € mill: P&L

Net Revenues

OPEX

EBITDA
EBITDA Margin

EBIT
EBIT Margin

Net profit
Net profit Margin

Source: Atresmedia’s financial statements
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1,039.4
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855.5

183.9
17.7%

164.4
15.8%

118.0
11.4%

1,042.3

855.2

187.1
18.0%

168.6
16.2%

88.2
8.5%

YoY

-0.3%

+0.0%

-1.7%

-2.5%

+33.8%



Atresmedia Audiovisual

2019 Results in € mill: P&L

Total Net Rev.

OPEX

EBITDA
EBITDA Margin

EBIT
EBIT Margin

Source: Atresmedia s financial statements
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965.1

798.4

166.7
17.3%

150.0
15.5%
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969.2

798.6

170.6
17.6%

154.2
15.9%

YoY

-0.4%

0.0%

-2.3%

-2.7%



Atresmedia Radio

2019 Results in € mill: P&L

Net Revenues 83.1
OPEX 65.9
EBITDA 17.2
EBITDA Margin 20.7%
EBIT 14.4
EBIT Margin 17.4%

Source: Atresmedia’s financial statements
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82.5

66.0

16.5
20.0%

14.4
17.5%

YoY

+0.7%

-0.2%

+4.5%

0.0%



Q1 20 Results in € mill: P&L

Net Revenues

OPEX

EBITDA
EBITDA Margin

EBIT
EBIT Margin

Net profit
Net profit Margin

Source: Atresmedia’s financial statements

Presentation to investors_June 20

223.4 257.5

187.5 212.4

35.9 45.1
16.1% 17.5%
31.2 40.3
14.0% 15.6%
21.7 28.7
9.7% 11.1%
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YoY

-13.2%

-11.7%

-20.4%

-22.5%

-24.4%



Atresmedia Audiovisual

Q1 20 results in € mill: P&L

Total Net Rev.

OPEX

EBITDA
EBITDA Margin

EBIT
EBIT Margin

Source: Atresmedia s financial statements
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210.4

174.6

35.8
17.0%

31.7
15.1%
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240.5

198.6

41.9
17.4%

37.7
15.7%

YoY

-12.5%

-12.1%

-14.6%

-15.9%



Atresmedia Radio

Q1 20 Results in € mill: P&L

Net Revenues 15.9
OPEX 15.8
EBITDA 0.2
EBITDA Margin 1.0%
EBIT -0.5
EBIT Margin n/a

Source: Atresmedia’s financial statements
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20.0

16.8

3.2
16.2%

2.5
12.7%

YoY

-20.3%

-5.9%

-94.9%



Investor Relations Department

Phone: +34 91 623 46 14
E-mail: ir@atresmedia.com
Web: www.atresmediacorporacion.com

Legal Notice

The information contained in this presentation has not been independently verified and is, in any case, subject to
negotiation, changes and modifications.

None of the Company, its shareholders or any of their respective affiliates shall be liable for the accuracy or completeness
of the information or statements included in this presentation, and in no event may its content be construed as any type of
explicit or implicit representation or warranty made by the Company, its shareholders or any other such person. Likewise,
none of the Company, its shareholders or any of their respective affiliates shall be liable in any respect whatsoever
(whether in negligence or otherwise) for any loss or damage that may arise from the use of this presentation or of any
content therein or otherwise arising in connection with the information contained in this presentation. You may not copy or
distribute this presentation to any person.

The Company does not undertake to publish any possible modifications or revisions of the information, data or statements
contained herein should there be any change in the strategy or intentions of the Company, or occurrence of unforeseeable
facts or events that affect the Company’s strategy or intentions.

This presentation may contain forward-looking statements with respect to the business, investments, financial condition,
results of operations, dividends, strategy, plans and objectives of the Company. By their nature, forward-looking
statements involve risk and uncertainty because they reflect the Company’s current expectations and assumptions as to
future events and circumstances that may not prove accurate. A number of factors, including political, economic and
regulatory developments in Spain and the European Union, could cause actual results and developments to differ materially
from those expressed or implied in any forward-looking statements contained herein.

The information contained in this presentation does not constitute an offer or invitation to purchase or subscribe for any
ordinary shares, and neither it nor any part of it shall form the basis of or be relied upon in connection with any contract or
commitment whatsoever.
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